





RSVP: Recommended Spots Valerie Prefers

Valerie M. Franco

EPIC-ally Acdaimed

EPIC, a hot new spot in Chicago’s River North area, is the perfect
place to wine and dine a client, a prospect, or a date. For all of
you event planners, this restaurant boasts two main dining floors,
a mezzanine level that overlooks the bar/lounge area, and has over
14,000 square feet of space. Another great selling point? The out-
door rooftop deck—with its own private elevator entrance—is set to
open this spring. From the moment you walk into this place, you are
blown away (and no, that’s not from the Chicago wind). The decor,
the ambiance, and the excellent service make for a wonderful din-
ing experience.

EPIC offers a diverse environment to host any event. The first-floor
bar/lounge area is spacious and perfect for a cocktail or networking
reception. The main dining room on the second floor is surrounded
by beautiful, tall windows and sets the mood for a classy and inti-
mate dinner. It is very lawyer-esque!

Speaking of the dinner, my meal consisted of the crispy octopus ap-
petizer, a mouth-watering veal chop entree, and a frozen chartreuse
soufflé for dessert. Mmmmmm. Everything was perfectly prepared
and creatively presented. Other popular items on the menu include
the scallops and the filet. The wine list is as long as an epic poem
and the servers can satisfy your taste buds with a wonderful wine
and food pairing suggestion.

This restaurant is a great alternative to the typical steakhouse such
as Gibson’s or the Capital Grille. However, | must mention that this
place can put a epic dent in your wallet since it’s on the pricey side,
but it is well worth it if you have the budget for it.

EPIC is located at 112 W. Hubbard Street in Chicago. For additional
information, visit www.epicrestaurantchicago.com.

Have your own suggestions or comments? E-mail Valerie Fran-
co, Practice Group Marketing Manager at Freeborn & Peters, at
vfranco@freebornpeters.com.

Advertise in In the Loop!

Put your message in front of your
clients and prospects every quarter by
advertising in In the Loop. Affordable
ad space is available in every issue—

please contact Megan Wilroy at
MWilroy@foley.com.

LMA Membership - Valved
and Valvable

The Legal Marketing Association is a vital
resource for the profession, providing a
forum that brings together marketing
executives and entry-level specialists
from firms of all sizes, lawyers, marketers
from other professions, consultants,
vendors, and marketing students to
share their collective knowledge at
monthly meetings and frequent social
gatherings. But don’t take our word for
it; here’s another testimonial from an
active member of LMA:

Igor Ilyinsky

Since the time | started building Web sites for law firms
in 2002, I've tried to participate in all the various legal
organizations. And while they all have value, none of
them provide the caliber of resources and opportunities
to legal marketers like the LMA does. It gives peers a
forum to discuss ideas, share experiences, and engage in
new marketing technologies without feeling experimental
or unsupported. It also gives them the opportunity to
discreetly discuss their experiences with specific vendors,
which for us has been a tremendously valuable referral
source. That’s why, as vendors, we try to share as much
knowledge as we can with the LMA community, and
always take care of our hometown Chicago marketers in
addition to our global clients.

--Igor llyinsky, Founder, FirmWise, and CEO, MaverickMaven
Igor@maverickmaven.com
LMA Midwest Member since 2008.

For more information on the benefits of LMA membership and
the Midwest Chapter, please visit this link and
http://www.legalmarketing.org/midwest.

Contributor Guidelines

In the Loop is published quarterly for the members of the
LMA Midwest chapter. To submit an article for consideration,
please send the manuscript in Word or WordPerfect
format as an e-mail attachment to Valerie Franco at
vfranco@freebornpeters.com. Manuscripts should be approx-
imately 300 to 600 words in length. A brief author bio should
be included within the manuscript.

If your article is accepted for publication, you will be asked to
sign a release stating in part that the work is original and that
you are the sole author and owner of the work.

If you have further questions on submission guidelines, please
contact Valerie Franco at vfranco@freebornpeters.com.




Musings

Judith Truman

Recession Takes Toll on
Law Firm Diversity Programs

Let’s talk about power in law firms. Who's got it, who doesn’t, and
how can power be attained? Follow the money. Lawyers with strong
client portfolios who generate billable hours for their colleagues and
substantial revenue for the firm are among the most powerful. Yes,
there are other variations and nuances that influence power, but it's
the lawyers with the solid client portfolios that rule.

The powerless are those lawyers who depend upon others for their
hours and, consequently, their jobs. The powerless are often those
lawyers who don’t look like the powerful lawyers, don’t hang out at
the same clubs or mix in the same social circles.

In the tsunami of law firm dismissals, the powerless and
disenfranchised were among the first to go. Many of these folks are
women and minorities. What became of the diversity initiatives, the
recruiting and retention programs? Years of investment in creating
inclusive meritocracies in law firms have been crippled within a few
months of recessionary economics.

At its 2010 Midyear Meeting, the American Bar Association (ABA)
released a report titled “Diversity in the Legal Profession: The Next
Steps,” produced for the ABA Presidential Initiative Commission on
Diversity. The report states, “While law firms have increasingly come
to recognize that diverse corporate clients and international markets
often require lawyer diversity, the recession is drying up monies
for diversity initiatives and creating downsizing and cutbacks that
may disproportionately and negatively affect law diversity—thereby
undoing the gains of past decades.”

The report calls on law firms to adjust their cultures, not just
their numbers, to achieve greater diversity. “Taking effective steps
to prevent the systemic and shameful attrition of lawyers from
underrepresented groups—especially women lawyers of color—will
improve the workplace for everyone and curb an expensive loss for
any organization.”

The 15" Amendment to the U.S. Constitution, ratified in 1870,
prohibited the states and the federal government from using a citizen’s
race, color, or previous status as a slave as a voting qualification. Fifty
years later, the 19" Amendment granted women the right to vote.
The National Voting Rights Act of 1965 further secured the rights of
those who were disenfranchised because of race or color. Despite
the Constitutional right to full citizenship, 140 years later, minorities
continue to be underrepresented in positions of power. Ninety years
after suffrage and, despite the considerable achievements by many,
women continue to be denied access to equal power.

Law firms that are truly dedicated to a culture of inclusion and to
achievement of twenty-first century client outcomes must respond
to the imperative to champion and fund these efforts. It has been
140 years since “free men” were granted full citizenship rights. It
is even more inconceivable that for many of us, our grandmothers
and mothers were chattel, without the same citizenship rights of
“free men.” Powerful lawyers must come to understand that power-
sharing, coaching, mentoring, and teaching minority and women

lawyers—just as is done for young male lawyers who succeed at the
firm—benefits the most successful lawyers, their law firms, and our
communities.

Disabling and disenfranchising entire classes of individuals is
simply unacceptable. Our country must enable its citizens to
achieve intellectual capacity if there is any hope of competing
in a global market. Those firms who emerge from this time of
economic downturn with diverse, well-trained teams of lawyers will
be best able to compete in what is bound to be a revitalized but
vastly different market for legal services. Our law firms have the
opportunity to lead and model power-sharing for the benefit of the
whole, not just the powerful few. A welcome by-product of doing
so should be more comprehensive and client-centered delivery of
legal services, resulting in increased productivity and profitability
over the long run.

Judith C. Truman is the Marketing Director at Marshall, Cerstein &
Borun LLP. She can be contacted at_jtruman@marshallip.com.

Hiring New Talent?
Or Need a Nev
Job Yourself?

We can help! The LMA Midwest Web

site features a Career Resources section

to help you fill=or find—positions for
legal marketing professionals.

Visit www.legalmarketing.org/mi
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LMA Q€A

Beverly A. Loder

Meet Anthony Allegrina

LMA Member Anthony (Tony) Allegrina became the first marketing
director of Detroit-based law firm Bodman LLP in 1998, and now
holds the title of Director of Business Development. He leads a
three-member team responsible for all aspects of the 142-lawyer
firm’s marketing and business development initiatives. Tony works
closely with Bodman’s practice and industry groups, client teams,
and individual partners, to develop and implement marketing
plans and serves on the firm’s Marketing and Long Range Planning
Committees. His early training was in journalism and he considers
PR to be an area of specialty, but he has served in a variety of roles
in his nearly 30 years with Bodman.

Q: Tony, 30 years is a long time to work for
one firm, but what makes your career path
even more interesting is that you’ve held five
distinct positions since you joined Bodman.
You started out as an office clerk in 1980
while you were still an undergraduate at
the University of Michigan, and became a
paralegal two years later. Did your years as a
college journalist and working reporter lead
to your interest in working as a paralegal?

TA: Not directly. When | started at Bodman
| was an undergraduate history major with
an interest in writing who needed a job. A
professor of mine whose neighbor was a
Bodman partner suggested that | apply there.
| wasn’t looking past the next six months or
so. But | found I loved working at the firm and
followed the opportunities that were available
and fit my skill set. | still love working here
and can’t imagine myself anywhere else.

Q: After three years as a paralegal and four

years as Paralegal and HR Manager, you assumed the role of
Computer Systems Manager. That seems to be a notable career
shift; how did that come about?

TA: | had had an interest in computers since home computers came
out in the early 1980s. As paralegal manager | introduced our first
in-house litigation databases. As the firm continued to add desktop
computers | became known as a troubleshooter, often solving
problems the outside service technicians couldn’t. When an IT
manager became a full-time need here, | was an obvious candidate
for the job. Being very interested in technology, | was thrilled at the
opportunity to advance.

Q: Finally, after over 8" years in your IT role, you became the
firm’s first marketing director. How did the firm come to decide
they needed an in-house marketer, and how did they end up
transitioning you into that position?

TA: | wasn’t involved in the decision to create the position, but
at that time many firms were recognizing that more active and
sophisticated marketing programs would be necessary to compete
going forward. The search for a marketing director had been going

on for some time before | applied. Our executive director told me
on several occasions during the search process that | would be a
perfect candidate, but that | was too valuable in IT to switch. But
after much thought I decided that | was too good of a match for
the position to ignore it. | saw legal marketing as a rapidly evolving
field that would offer almost limitless opportunities and challenges
in the years to come, just as IT had been a decade earlier. Also, | had
grown weary of the IT role, which involved dealing with an endless
string of minor emergencies.

I applied for the position and went through a series of interviews.
There was certainly some understandable skepticism as to why the
firm would consider offering the position to “the computer guy.”
But the marketing partner and many others who had worked with
me closely over the years, including on many marketing-related
projects, offered strong support. | think that at this point there is
general agreement that the firm made the right decision.

Q: Were the transitions between your various jobs relatively
seamless or were there any tricky adjustments you had to make?

The only one that was difficult was the
transition to marketing director. First, there
was not unanimity initially as to what I should
be doing day in and day out, which is common
when firms hire their first marketing person.
This sorted itself out pretty quickly. Second,
while | had some relevant background
and was very comfortable handling many
aspects of the position, other aspects, such
as helping attorneys strategize on business
development plans, were new to me. Like all
good marketing professionals, | continue to
learn things every day, but those first couple
of years were particularly intense.

Q: After accepting that first position, did you
ever imagine you’d still be at Bodman almost
30 years later, let alone as the Director of
Business Development?

TA: At age 20, | probably didn’t imagine |
would even be alive 30 years later! But | have
held up well. I still get carded from time to time.

Q: What do you enjoy doing when you are not at work?

TA: Anything outdoors. In the summer | garden (vegetables and
roses) and | like to fix things. My favorite place to be on Saturday
afternoon is in the garage, repairing something, changing the oil in
the car, rotating tires, etc. | also love rustic camping. | take at least
one trip a year that involves camping, hiking, and fishing somewhere
in Michigan. | have visited most of the western states and have done
some hiking there, especially in southeast Utah.

I also like to cook. Nothing too fancy, but I find it relaxing. Not
surprisingly, my camping trips usually involve a lot of cooking as
well.

Beverly A. loder is a marketing and publishing services con-
sultant and Editor of In the Loop. She can be contacted at
beverly.loder@sbcglobal.net




The Loop’s Scoop

Sydney Iglitzen

“Chapter Intelligence”: The “I” Hears All.

Sincere thanks for all your positive comments

on “Cl.” Please continue to let us know what you know regarding
promotions, job changes, awards, marriages, births, and whatever
you think our chapter colleagues would like to know—but nothing
scandalous! Wait—forget that. We'll listen to anything!

Kudos

Congratulations to Megan McKeon, Marketing Director at McDonnell
Boehnen Hulbert & Berghoff and LMA Midwest Secretary, on her
appointment to co-chair of the LMA International Membership
Committee for 2010. Megan’s co-chair is Cheryl Bame of Bame
Public Relations, a member of the Los Angeles Chapter.

Congratulations to Beverly Loder, Marketing and Publishing
Consultant and the wonderful editor of In the Loop, on writing the
winning essay for the LMA Midwest scholarship to the LMA Annual
Conference in Denver on March 10 - 12, 2010.

Speedy Recovery

Sincere “get well soon” wishes to Mike Ralston, LMA Midwest Hall
of Famer and Director of Marketing at Vedder Price. We hear Mike
is up and around, doing fine, and on the mend. Hey, Mike, we miss
you! Send notes of cheer to Mike at mralston@vedderprice.com.

New Ventures

Great ideal Wendy Horn, former CBDO at McDermott Will &
Emery, has formed LIFTOFF LAW LLC, a collective of eight senior
marketing and BD specialists, providing turnkey BD and marketing
support to Big Law spin-offs, new boutiques, virtual law firms, and
firms starting new initiatives. Among others, LMA Midwest members
joining LIFTOFF LAW are Bill Ferdinand, CEO of zunpartners, and
Sonny Cohen, Director of Internet Strategy at Duo Consulting. For
more information, visit www.LIFTOFF-LAW.com.

Transitions

Maryanne Adams, formerly with Jackson Lewis, has moved to
Franzcek Radelet as the Director of Client Service and Development.
She joins Allyson Frammolino, member of the 2010 Programs
Committee, who is the Marketing Specialist at Franczek. Say hello
to Maryanne at mca@franzcek.com.

Longtime LMA Midwest member Tracy Robertson is now a
Senior Account Representative with Elk Grove Graphics. Tracy
is the third generation of printers in her family and she is thrilled
about her new job. Way to go, Tracy! Send congrats to Tracy at
trobertson@elkgrovegraphics.com.

Former LMA member and our good friend Stuart Goodman, formerly
with LexisNexis and Duane Morris, has left Chicago and joined Snell
& Wilmer in Phoenix. Boo-hoo, he’s missing our lovely Chicago
winter! Send Stuart weather reports at sngoodman@swlaw.com.

Wonderful In the Loop staffer Valerie Franco has left Levenfeld
Pearlstein and has joined LMA Midwest colleagues Gary Young,
Beth Massing, and Cere Shovers Woods at Freeborn & Peters as
Practice Group Marketing Manager. Valerie can be reached at
vfranco@freebornpeters.com.

Maha Khan, formerly Business Development Assistant at Brinks
Hofer Gilson & Lione, has returned to practicing law and has joined
the State’s Attorney’s Office as a Prosecutor. Wow! A big loss for
Legal Marketing, but we wish Maha well.

Sydney Iglitzen (that's me), past president and former Board member
of LMA Midwest and formerly Public Relations Director at Brinks
Hofer Gilson & Lione, has miraculously landed at Gould & Ratner
as the firm’s first Marketing & Business Development Director,
where | will gladly accept the challenge. Send BD tips to me at
siglitzen@gouldratner.com.

Mergers
Apparently, it's been a quiet few months for weddings. Anybody get
engaged or married recently? Please let us know.

Acquisitions

LMA Midwest Programs Committee member Alexis Johnson,
formerly with Deloitte Financial Advisory Services, now Business
Development Manager at the Chicago office of Latham & Watkins,
is the proud mom of first baby, Tyler, born this past summer to Alexis
and husband Tim O’Brien, who works for RR Donnelley. Send good
wishes to Alexis at alexis.johnson@|w.com.

Pam Woodman, VP of Public Reputation Services at Jaffe Public
Relations, and husband, Clint, VP of Woodman'’s Food Markets (1
love their stores, located in Wisconsin and Illinois), welcomed Philip
Clinton Woodman on October 4. Pam tells us that Baby Philip and
parents are happy, healthy, and doing great! Pam returned to work in
January. Wish her the best at pwoodman@jaffepr.com.

Longtime City Group member Taryn Elliott, Marketing Administrator
at Kightlinger & Gray in Indianapolis, and husband, Matthew,
also shared great news. This past August 18, the Elliotts welcomed
baby Maxwell Richard, 8 Ibs., 14 oz., and 20.5 in long. He must
be a big bruiser by now! Congratulations can be sent to Taryn at
telliot@k-glaw.com.

Thone Phan, Marketing and Business Development Manager at
Mayer Brown, and her husband, Oba Bernard, a merchandiser at
Safeway Company, welcomed their first child, a boy, in December.
Married 10 years, Thone and Oba are “beyond excited” about their
new addition. Wish Thone the best at tphan@mayerbrown.com.

Breaking News: Congratulations to Christina Simms, Marketing Coor-
dinator at Clausen Miller and LMA Midwest Special Programs Com-
mittee member, and her husband, Ben, who welcomed their first baby,
Jackson Thomas Simms, on February 12. Mom and Baby are both fine
and happy. Say hello to Christina at csimms@clausen.com.

Just a quick note: The job market is still tight, but we can see a
glimmer of light at the end of this tunnel. To our colleagues who
may have been “downsized,” take heart and remember, now is the
time to make the most of your LMA Midwest membership—network
with your fellow LMAers at a monthly lunch program or brown bag
lunch, check the LMA Midwest and LMA International job boards,
post a message to the Job Seekers board, take a look at the LMA
“gap” insurance program, and please keep your membership contact
information UPDATED so that we know how to reach you.

Well, that’s all the scoop for now. Please send any enlightening items
worthy of note to the “1” at siglitzen@gouldratner.com.

Sydney lIglitzen was the 2008 President of LMA Midwest and sat
on the 2009 Board of Directors as Immediate Past President. She
is currently the first Marketing & Business Development Director at
Gould & Ratner LLP. Sydney was also the LMA Chicago Program Chair
for several years, initiating programming in Indianapolis, Milwaukee,
and SE Michigan, and former Chair of the PR Committee. She is a
member of the LMA Midwest and LMA International Membership
Committees, a member of the LMA Midwest Programs Committee,
and was formerly a member of the Careers in Transitions Task
Force.
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Upcoming LMA Midwest Events

Date:
City:

Program Title:

3/10-12/10
Denver
2010 LMA International Annual Meeting

Location: Hyatt Regency Denver
Date: 3/18/10
City: Chicago

Program Title:

The What, Why and How of Social Media Marketing,
presented by Sarah Johnson of PDI Global, Inc.

Location: Union League Club
Date: 3/23/10
City: Chicago

Program Title:

LMA Conference Recap—Brown Bag Lunch Series

Location: Vedder Price
Date: 3/24/10
City: Indianapolis

Program Title:

The What, Why and How of Social Media Marketing,
presented by Sarah Johnson of PDI Global, Inc.

Location: Ice Miller
Date: 3/25/10
City: Milwaukee

Program Title:

The What, Why and How of Social Media Marketing,
presented by Sarah Johnson of PDI Global, Inc.

Location: Michael Best & Friedrich
Date: 4/28/10
City: Chicago

Program Title:

Senior Marketer Business Development Roundtable,
moderated by Alicia Sutor of Akina

Location: Union League Club
Date: May--TBD
City: Chicago

Program Title:

Location:

Reality of SEO, Web 2.0, and the Future of Legal
Web sites, presented by Igor llyinsky of FirmWise
TBD

LMA MIDWEST WELCOMES NEW MEMBERS

LMA Midwest warmly welcomes our newest members! As the first LMA chapter, we are honored to carry on the
legacy of providing a family network of professionals who take pride in the legal profession and our essential
contributions to its success. New LMA Members (10/9/09 to 2/16/10):

NAME TITLE COMPANY
Maria Black Director of Business Development Kirkland & Ellis LLP
Andrea Caputo Marketing Manager Blackman Kallick, LLP

Benjamin Cox
Karen Dee Gravlin
Dan Hirsch

Gina Pasyk
Jennifer Schaller
Deneen Spaniol
Stephanie Storkel
Sarah Thullen
Kristin Vasilj

Director, Sales + Marketing

Director of Industry Partner Sales

Sales Representative
Marketing Director
Managing Director

Director of Client Development

Chief Operating Officer

Client Relations & HR Coordinator

Senior Mktg. Communications Manager

Firefly Legal, Inc.
hinton+grusich

All State Legal

The Condon Group, Ltd.
The National Law Review
Grabowski Law Center
Petersen & Houpt
O’Hagan Spencer LLC
Holland & Knight

© 2010 Legal Marketing Association — Midwest Chapter




New Hall of Fame Inductee, Rising Star Recognized at
Fourth Annval LMA Midwest Your Honor Awards

Hall of Fame Inductee

At the Your Honor Awards dinner
on February 25, Nancy Roberts
Linder was named as the newest
inductee into the LMA Midwest
Hall of Fame. Nancy, one of the
early in-house law firm marketers
in Chicago and CFO of Linder
Legal Staffing, has been a member
of the LMA for 22 years. She
served as President of the Midwest
Chapter in 1996 and 1998 and in
other capacities on the Chapter
Board of Directors for more than
a decade. As Donna Shaft noted
in her induction speech, Nancy
is always generous with her time,
acting as a tireless mentor and
advisor to countless new law firm
marketers throughout her career.

Nancy Roberts Linder accepts her
Hall of Fame Award

Donna also spoke of the dedication with which Nancy has
advocated the inclusion of marketing and practice development
instruction to law students. She created such a program that
has been taught at Chicago Kent College of Law since 1998
and for which the school honored her with a Professional
Achievement Award in 2003. Nancy is a prolific author
and presenter, writing and speaking on a variety of legal
marketing topics.

LMA Midwest congratulates Nancy on this well-deserved
honor and we thank her for her many contributions to the
profession and to LMA.

Amy Jean, Nancy Roberts Linder, Donna Shaft

o o

Rising Star Award

The new award category of “Rising Star”
was established by the LMA Midwest Board
this year to acknowledge the contributions to
the industry and service to our chapter by an
outstanding Young Member. Young Members
are defined as those with fewer than five
years of legal marketing experience. These
members are often the unsung heroes of the
chapter as their developing needs and skill
sets often serve as catalyst for change and
new ideas within the Chapter. This award strives to recognize one
individual who has shown leadership beyond his or her years, has
stepped up to lend a hand wherever needed, and represents the
potential that our next generation has to offer.

all

Rachel Repke

This year’s Rising Star honoree is Rachel Repke, Client Relations
Coordinator at Perkins Coie. Rachel has been a member of LMA
Midwest since 2007, and has served on the PR, Special Programs,
and Pro Bono committees. This year, she is volunteering as Chair
of the Special Programs Committee. This group is responsible for
planning and organizing programs such as the Brown Bag Lunch
series, special initiatives including the Board bowling event, and pro
bono initiatives.

One former committee member has said
of Rachel, “She never hesitates to step up
and take the lead on a project, or assist
where needed without being asked. She’s
approachable and a friendly, welcoming
face at LMA programs.” Congratulations
to Rachel on being named LMA Midwest’s
first-ever Rising Star! We are grateful for
her continued commitment and energetic
example.

Curtis Linder and Nancy Roberts Linder
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2010 LMA Midwest Your Honor Awards

Julie O'Connor and Amy M. Jean

The 2010 LMA Midwest Your Honor Awards, sponsored once again
this year by The Wall Street Journal, were held on Thursday, February
25, at Scoozi! restaurant. This year’s judges were Mike Ralston of
Vedder Price, Donna L.G. Shaft of Mason & Perry, and Jill O’Mahony
Stewart of the American Bar Association.

This year saw the addition of two new categories:

Event, honoring client entertainment, seminars, marketing
training or any other event-based element of a firm’s marketing
program. Event submissions were judged on creativity,
execution, and achievement of program objectives.

Integrated Marketing Campaign, honoring a marketing
initiative that involved efforts across multiple YHA categories.
Submissions in this category were judged on demonstration of
how the related elements worked together to advance the firm'’s
marketing strategies and achieve marketing goals.

Law firms were honored with achievement awards in the
following categories:

Event Category: Ice Miller — “Inc. 500/5000 Reception”

The judges were impressed with the “holistic and integrated
approach” taken by Ice Miller. The firm teamed up with other
service providers to keep costs down. Printed material was
straightforward, clean, and crisp.

Identity Category: zlinpartners — “Baker & McKenzie / Branding
a Firm for Growth”

The judges awarded first place to ziinpartners for their work
in developing a global, comprehensive brand identity for
Baker & McKenzie. Their submission consisted of a carefully
documented case study, addressing not just the design process
but the specific political and cultural challenges to integrating
brand identity throughout the law firm. The design team was
careful to utilize key existing elements of the firm’s brand, while
incorporating new brand elements to demonstrate growth,
fluidity and fluency.

Integrated Marketing Campaign: Ice Miller — “Media Partnership
with WFYI (Indiana PBS and NPR Affiliate)”

Indianapolis’s Ice Miller initiated a multi-year partnership
with local public radio. What impressed the judges was the
fact that the firm’s marketing effort went beyond traditional
advertising. The firm co-sponsored audience surveys as well as
a wine festival, which served as a fundraiser for public radio
and provided a great venue for the firm to entertain clients and
friends.

Promotional & Collateral Materials: Multiple winners according
to firm size were awarded in this category.

o Small Firm: Salvi, Schostok & Pritchard — “We're All Over the
State of lllinois”

Our judges appreciated the “tried and true” nature of this
postcard communication campaign to 20,000 downstate
Illinois lawyers and law firms. The firm’s effort to generate
referrals from downstate attorneys was deemed “very
effective” by the judges.

0 Midsized Firm: Bodman — “Bodman Biennial Review”

The stated objective of this piece was to have the firm “step
outside its comfort zone.” The result was a piece with stunning
graphics that demonstrated high-tech speed and innovation.
The piece makes you want to look at it and play with it. The
judges found it to be fun, innovative, and memorable.

0 Large Firm: Winston & Strawn — “Diversity Report”

The Winston & Strawn Diversity Report issued in Fall 2009
treated a difficult subject for large law firm marketers with
clarity of style and content.

Promotional Gifts: SmithAmundsen — “Beer Tasting 4-Pack of
Ales and Lagers”

The judges found the firm’s beer-making party at Brasserie Jo
restaurant a clever and memorable event. Attendees sampled
appetizers and beer pairings and then were able to craft four
types of brew. As a follow-up to the event, each attendee
received a hand-delivered sample four-pack of the beer that
had been made that evening.

Public Relations / Community Relations: Freeborn & Peters —
“Eight Men Out”

The marketing and PR team had a hit on their hands with an
article on Shoeless Joe Jackson written by two attorneys in the
firm. Once published in Chicago Lawyer magazine, the team
leveraged the article’s success, gaining references in a wide
range of national news and sports media.

Recruiting / Professional Development: Perkins Coie -
“RAINStorm Series”

Perkins Coie marketers in the Chicago office branded their
internal program: “Learn How To Brainstorm About Rainmaking.”
The entire process, including cleverly branded invitations and
follow-up materials, was found to be very effective by the
judges.




2010 LMA Chicago Your Honor Awards (continved)

Locke Lord Bissell &
Development  Program”

/ Business
“Sales

Sales

Liddell

Development:
and Business

The panel of judges truly appreciated the intellectual capital
invested by members of the business development team in
making their institutional cross-sales effort at the firm a success.
Of special note is the compact and attractive research summary
report format used by the team to educate attorneys prior to a
cross-sales pitch.

Vendor Partner of the Year: threeM Design — for work with
Levenfeld Pearlstein

Outside graphics consultant Megan McKenna was recognized
by Levenfeld Pearlstein as a true partner and trusted adviser,
providing the firm with diverse creative materials and
communications programs.

Web Sites and Other Electronic Media: Winners according to
firm size were awarded in this category.

o

Small Firm: Wooden & McLaughlin — www.woodmclaw.com

The judges appreciated the clean and crisp style adopted
by this firm of 27 attorneys in moving their Web site from
its original iteration to a more contemporary look and feel.
Messages were simple, direct, and effective.

Midsized Firm: Bodman LLP — www.bodmanllp.com

For many of the same reasons that the panel of judges enjoyed
the Biennial Report submitted by this firm, their Web site
effectively carries the same look and feel generated by that
report. It is an attractive site and easy to navigate.

)

Amy Jean and Cere Shovers Woods

Amy Jean, WSJ emcee Sharon O'Brien,
Julie O’Connor

0 Large Firm: Proskauer Rose —submitted by HubbardOne for
www.proskauer.com

This site developed by Hubbard One was found to be
attractive and effective. Significant news items are highlighted
in large boxes on the Home Page. The judges appreciated the
oversized photos on the attorney bio pages as well as the fact
that practice information, attorney information, and specific
experience are accessed via a single, powerful search tool.

Finally, this year, our judges identified one entry that stood out
amongst the others. To reward the uniqueness and ingenuity of this
entry, the judges awarded a special “Judges’ Innovation Award.”
This category was not available for entry. The winner of this special
award was

Much Shelist — “2009 Holiday e-Greeting”

The panel appreciated the classic design and message of
the effective holiday card submitted by the firm. The firm
distributed the card to more than 8,000 contacts using Tikit
eMarketing software, with excellent client and “friend of the
firm” responses.

Congratulations to all the award winners and finalists on their
notable achievements!

Julie O’Connor is Director of Marketing at Barack Ferrazzano Kirschbaum
& Nagelberg LLP and can be contacted at Julie.o’connor@bfkn.com. Amy
M. Jean is Marketing Manager at Goldberg Kohn and can be contacted at
amy.jean@goldbergkohn.com. Julie and Amy are Co-Chairs of the 2010 LMA
Midwest Your Honor Awards.

Michael James, Stephanie Hall, Kristyn Sornat, Dan Stein
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YHA Co-Chairs Julie O’Connor and
Amy Jean

Christina Solomon and TJ Saye
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Megan McKenna, Amy Jean, Mark Levin

2010 LMA Midwest Your Honor Awards

Elizabeth Watt, Caroline Berger, Mathilde Shapiro, Amy Jean
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Brooke Loucks, Andrea Crews, Megan McKenna

Nancy Myrland, Nancy Roberts Linder, Brooke Loucks






